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DH Update on Nutrition Initiatives

NB: Initiatives apply to England only unless othessvstated
Obesity

1) The Department organised a series of regiondecences, from February 2007,
around the country to set out what action the Gawent is doing to achieve the
PSA target and to support local areas to develogl Istrategies and action plans
to tackle childhood obesity.

2) From April 2007, additional fundingvill also be provided to each Region to
increase their capacity and capability to deliiee PSA target and work on
obesity, physical activity and nutrition within theespective populations.

3) Work is also underway to establish a National@upTeam for Obesity, which
will be piloted from Summer 2007.

National Child M easurement Programme

4) The programme to weigh and measure all receptear and year 6 pupils in
English primary schools, is now referred to as ‘tational Child Measurement
Programme’.

5) We published a leaflet for parent/hy your child's weight mattersiy April
2007, which will raise parents’ awareness of the Natio@hlld Measurement
Programme (NCMP), to weigh and measure all primsefiool children in
Reception and Year 6 in England, and also provatkgce on making healthier
choices with their diet and physical activity.

6) TheNational Child Measurement Programme: GuidanceZ006—07school year
was published in April 2007. The guidance has bregised to improve clarity and
address issues arising from last year's exercige.view the guidance visit
www.dh.gov.uk/healthyliving

7) A cross-Government ministerial letter (DH, DfE®as sent to primary school
head teachers, in April 2007, highlighting the impace of the NCMP.

8) An online BMI calculator is being developed thatlwailow parents to calculate
their child’s BMI and will provide appropriate infmation to help them to
interpret the result and act on it if necessarys Tmline tool will be available at
www.dh.gov.uk/healthyliving

Publications
9) The second edition of Obesity bulletin will bebpished in May/June 2007.
10) Publication of Foresight’s repoifackling Obesity: Future ChallengeBhe report

is a compendium of the science and research ofitgpéem all the work the
Office of Science and Innovation’s Foresight Obe8itoject. It contains reviews
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and recommendations for a long-term vision of hoava&n deliver a sustainable
response to obesity in the UK over the next 40 g/e@ine short science reviews
commissioned by the Foresight Obesity Project argailable at
http://www.blackwell-synergy.com/toc/obr/8/s1

11) The National Heart Forum updated its toolliightening the Load: tackling
overweight and obesity’for developing local strategies to tackle ovepkeiand
obesity in children and adults, in March 2007, ssaciation with the Faculty of
Public Health. The toolkit is available to ordeorfr DH Publications Orderline
(dh@prolog.uk.comor 08701 555 455) and can be downloaded from
(http://www.heartforum.org.uk/Publications_ NHFremoi®verweightandobesityto
ol.aspy

Food Promotion to Children

12) In February, Ofcom announced restrictions to enswrdnigh fat, sugar and salt
(HFSS) products aréroadcast advertised to pre-school children; programmes
specifically made for children; or programmes oftigalar appeal to children up
to 16 years old. Ofcom has used the Food Standayescy’s nutrient profiling
model as a means of distinguishing HFSS foods, Hizlwrestrictions apply, and
those products that can be freely advertised evitabn.

13) The Committee on Advertising Practice (CAP) haso ateinounced content
restrictions on food advertising aimed at childiemder 16 innon-broadcast
media, with stricter rules for the content of adsesimed at pre and primary
school children. These new restrictions includee@emption for advertisements
and promotions for fresh fruit and vegetables. Gr8 not applied the nutrient
profiling model, which was developed specificalty Ofcom and TV advertising.

14) The Government has stated a preference for consiatiées across all media.
Although the basis of differentiation in non-broadt rules diverges from the
model used in broadcast restrictions, we expeatsinyg to continue to respond to
consumer concerns about the way food and drinldieréised to children and
embrace both the letter and the spirit of the nelest Through monitoring the
advertising landscape, we should be able to se¢ effext these restrictions are
having on changing the nature and balance of fawdl @drink advertising to
children in practice.

15) The Government is monitoring closely the impactnefv restrictions in both
broadcast and non-broadcast media. The Departaiddealth will publish an
interim review in autumn 2007 and working with Oftowill undertake a more
comprehensive review in 20@8 establish whether the new rules are in practice
delivering the commitment to change the nature laaldnce of food and drink
advertising to children. On that basis, the Gonent will decide whether future
action, through new (for non-broadcast) or existegjslation, is required.

Healthy Start

16) Healthy Start was implemented across Great Britmid Northern Ireland in
November 2006 replacing the means-tested elemétite d¥Velfare Food Scheme.
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17)A multifaceted approach for dissemination obmnfiation to health professionals
for phase 2 was taken, which included informatioacks for health care
professionals, articles in professional journalBDQraining packages as well as a
national launch conference in London.

18) Approximately 28,000 individual retail outlets assoGreat Britain are registered
to accept Healthy Start vouchers to date.

19) New Healthy Start Children’s Vitamin Drops have tesvailable for Trusts to
order and provide free to children getting Heal8tart vouchers since January
2007. An encouraging number of packs have beerhpaed by Trusts from NHS
Supply Chain and further work is planned to promaofgtake directly to
beneficiaries through a flyer included with theieakhy Start vouchers at some
point in the next few months.

20)Healthy Start Women'’s Vitamins became availahleMarch 2007 and are for
pregnant women and women with a child under 1 pédigetting Healthy Start
vouchers.

21) A longer term evaluation project to assess the anpaHealthy Start over time is
being scoped. In the mean time, a short qualitativdy has recently been done to
look at why small number of families who are eligitbor the scheme and have
been directly invited to apply for it have not dosw Interim information on the
study suggests there are no identifiable cleaoreator non-application that need
to be addressed. However, when the final reponteceived we will explore
whether there is anything more we could consideingloto improve
communication about the scheme, and about the ibertefffers.

Infant Feeding

22) National Breastfeeding awareness week was held #&19 May. This year DH
provided a range of materials such as posterdetsafveight conversion chart,
obstetric wheel, and post-its to support the weE&r the first time, the
Department has launched a TV and radio ‘Filler’extigement during the NBAW
week, which will continue throughout the year.

23)In collaboration with UNICEF UK Baby Friendlyitiative, the Department has
published a new leaflet “Off to the best start”adssist health professionals in
implementing best practices and informing parebhtaiabreastfeeding.

24) The Department has published results of the Infaetding Survey 2005 in mid-
May. The results showed that 78% of mother’s itgtiareastfeeding in England.
However, there are striking differences in breasiieg rates, related to
educational levels, geographical location and agethe UK 89% of mothers
classified to higher occupations start to breadtfeempared with only 67% of
mothers who have never worked.

25)A review of the Infant Formula and Follow-on Fada Regulations (1995) is
continuing alongside the work being undertaken p&tment of Health and
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FSA to press for further restrictions in the EUediive on the advertising of
formula milk.

Healthy Schools (Joint DH/DFES)

New Food and Drink Standards

26)New standards have two strands, ‘food based'rartdent based’. They are based
on the recommendations by the School Meals ReviamePand School Food
Trust, which advise restrictions as a means towage healthier eating.

27)From this September food-based standards vélirenthat:

* school lunches are free from low quality meatdpiais, fizzy drinks, crisps
and chocolate or other confectionery;

* high quality meat, poultry or oily fish is availa on a regular basis;

* pupils are served a minimum of two portions afitfrand vegetables with
every meal; and

« any deep-fried items are restricted to no moaa thwo portions in a week.

28) Schools will be required to raise the bar furtivégh even more stringent nutrient-
based standards-stipulating the essential nutrientamins and minerals, for
school meals-introduced in primary schools by Sepsr 2008, and secondary
schools by September 2009.

29)The new ‘food-based’ standards will ban econdmusgers from the school lunch
table; deep fried products such as chips will Imeitéd to twice a week; and
chocolate, crisps and sweetened fizzy drinks vallonger be available as part of
school lunches.

30)On 19 May, DfES also announced similar ‘fooddohsstandards for all other
school food outlets, e.g. tuck and vending. Thdeasadards will be introduced
from September 2006, although Regulations will ©ome into force until
September 2007. Government's expectations arestttaiols will work towards
these standards from September 2006. The SFT wik with schools that have
moved or are moving to providing healthier foodrzénding machines, tuck shops
and with industry players, to identify effective ygaof making changes to
provision and educating pupils about making heattbhoices

31)The Department is also taking forward a numleromplementary initiatives all
aimed at improving school meal provision and toungig up minimum school
meal standards

32)A dedicated ‘toolkit’ to guide parents in thghi direction has been published,
which complements the ‘Food in Schools’ ‘toolkifhis will help parents make a
start in working with their schools to change tlw®d on offer. The primary
purpose of the toolkit is to inform parents so ity are able to engage in local
dialogue — talking to heads and governors — ane #akactive part in improving
menus and developing healthy eating policies.

33)The development of new vocational qualificatidois school caterers which will



06/06/07 SACN/07/18

create many more training opportunities. A VocatiloiRelated Qualification

(VRQ) has already been accredited by the QCA amdadable though a number
of examining bodies. The qualification will helphsols promote healthy eating
and ensure that catering staff are seen as integthle whole-school team with
the same high status as teachers and classroostaassi We are reviewing and
refining the VRQ to ensure that it meets the nemdards.

34)We are aware that there are already well ovenradred qualifications related to
food, nutrition and catering which are funded bg tt65C. We are working with
food and education experts to ascertain which egelgualifications, or units from
them, are relevant to school caterers. Where wekthere is a need for a specific
skill, which does not form part of one of these Idications, we will work with
our external partners to develop a unit or qualtfan to cover that area.

35)We are looking at including such units in thaifming and Development Agency
for School’s nationally accredited vocational gfiedition for school support staff.
This will enable progression from Level 1 to Lev@lsand 3 and will also help
school caterers to feel that they are part of thelevschool team.

36)Guidance to help schools and local educatiorhaaities draw up catering
contracts that source healthy school meals’ sesvécel healthy food in vending
machines, tuck shops and breakfast clubs. Thisaga® will help those schools
locked into long term contracts to vary those cotsta

37)From September 2005, as part of their routireduation of school performance,
Ofsted make an assessment of school food. They eoitnom the school’s success
in promoting healthier eating and drinking and wéport on any issues which
arise out of the self assessment or as a resthieofinspection visit.

5A DAY Programme

38) The “Top Tips for Top Mums” campaign was laurttiosm 15 March. The aim of
the campaign is to encourage families to think nadreut how they can improve
their diet and increase fruit and vegetable congiomp“Top Tips for Top Mums”
aims to help families overcome the barriers thee fahen getting their children
to eat more fruit and vegetable — tackling issueh ss cost, fussy eaters, limited
time / cooking skills, and a lack of structured hmaasions, by recruiting parents
to share their top fruit and vegetable tips withestfamilies.

Physical Activity

39)DH is jointly funding the National Step-O-Meterogramme along with Natural
England. The programme is training health protesss across the country in
motivational interviewing and the use of pedometer® motivational tool, and is
giving professionals pedometers to use with thatigmts. The national rollout
was completed in April 2007. An evaluation teaml a#sess the effectiveness of
the programme at increasing patients’ levels ofspiaf activity.

40) The National School Pedometer Programme, lawhahéhe end of January 2007,
will see 250 schools in deprived areas be givewrado40,000 pedometers, to
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encourage children to become more active. In amditall schools will have
access to online resources that can be used iasa@leutside the classroom.

41) DH has commissioned a Schools Physical Activitydeupart of a wider Healthy
Schools toolkit, a user-friendly resource that gsigchools toward meeting the
criteria of the national healthy school physicaiivaty theme and helps children
achieve the 1 hour a day physical activity recomuaéon. The resource will be
launched in May 2007, and training for relevantfessionals (teachers, sports
coordinators, healthy schools coordinators) byHealthy Schools Programme is
underway.



